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CLP Classification, Labelling and Packaging 

EU European Union 

FIT Food Imitating Products 

GHS Globally Harmonized System 

USA United States of America 

WHO World Health Organisation 
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agenda in the area of chemical risk assessment, as well as to define health policies, with a view to the safe 

management of chemical substances and the protection of human health in Europe. 

As part of the PARC project, both focus groups and citizen surveys will be carried out in the partner countries. 

This report only concerns the focus groups carried out in the first round (Finland, Latvia, Portugal, and 

Sweden) and the development of the citizen survey.  
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3.5 Synthesis of the focus groups 
 

Throughout the eight focus groups, several common themes have emerged, which are presented in Figure 1. 

 

Figure 1. Main themes emerging cross-sectionally in the hosted focus groups.  













T3.2 – Communication, 
dissemination, and 
awareness

1

Focus groups training

January 29th, 2024



Agenda for the session

2

1. Principles of qualitative research approaches

2. Sampling guidelines

3. Script for the focus groups

4. Guidelines for conducting the focus groups

5. Guidelines for the transcription
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PARC T3.2 – Focus group

Task 3.2: Communication, dissemination, and awareness

“Outreach activities are planned to raise awareness on risk assessment. Targeted surveys, focus groups and 
information campaigns, will be launched for different citizen groups (workers, professionals, and consumers) 
to collect new information of relevance to PARC and to gather more in-depth information about citizens’ 
needs and perception and concerns about PARC-related subjects”
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PARC T3.2 – Focus group

Task 3.2: Communication, dissemination, and awareness

“Outreach activities are planned to raise awareness on risk assessment. Targeted surveys, focus groups and 
information campaigns, will be launched for different citizen groups (workers, professionals, and consumers) 
to collect new information of relevance to PARC and to gather more in-depth information about citizens’ 
needs and perception and concerns about PARC-related subjects”

Focus groups will be hosted in 20 countries (4 countries per year) between Y2 and Y6. 

2 Focus groups should be hosted within each country.

Each hosting country will have 2 PMs. 

The first 4 focus groups must be organized in Y2 (until the end of June 2024).
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Timeline

June ‘24

Finish of the focus 
groups

September ‘24

Finish of content 
analysis

December ‘24

D3.5 1st report on 
citizen's perception and 
concerns results of the 

surveys and focus 
group (M32)

April/May ‘24

Training part 2 –
Content analysis
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Scientific research | types of knowledge

Description of phenomenon

Uncovering relationships

Theory building up

Prediction & control

Association/ causality

Context of discovery/exploration

Context of confirmation

Phases of scientific theories (Dickoff et al, 1968)

Dickoff, J., James, P. & Wiedenbach, E., 1968, ‘Theory in a practice discipline, part 1: 
Practice oriented theory’, Nursing Research 17(5), 415–435.
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Paradigms in research designs

QualitativeQuantitative

Methods:      “hard”/physical sciences
,(deductive)   epistemology, statistics

Looks for: hypothesis testing/confirmation,               
objectivity, validity, reliability

Methods:     “soft”/social sciences
(inductive)    anthropological tradition

Looks for: identification, detailed
description/explanation of mechanisms

Kuhn, 1987

(theory of variance)
(positivism) (theory of process)

(phenomenology)
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Quantitative & qualitative methods

Qualitative Quantitative

+ Used In social and human sciences (soft) In natural sciences(hard)

Goal Description of realities
Testing hypotheses
Identifying causal relationships

Design Evolutive; flexible Structured, formal

Sampling
Small samples
Purposive/intencional sampling

Random, representative
Aims results generalization
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Qualitative Quantitative

Data collection

Open observation
Non-structured interviews
Document analysis
Focus groups

Structured observation
Structured interviews
Questionnaires

Data type Words Numbers

Analysis Indutive Dedutive (testing hypotheses)

Quantitative & qualitative methods
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Qualitative

Quantitative

Results

Quantitative

Qualitative

Results

Qualitative QuantitativeResults

Qualitative Quantitative Results1 -

2 -

3 -

4 -

Quantitative & qualitative methods
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To study emerging, not well-known, phenomena

To learn about
individuals’ experiences 
beliefs, attitudes, stereotypes
problem-solving processes
narratives (ways of thinking/acting on) phenomena
cultures/rituals

Typical aims of qualitative research
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Hermeneutic principles

Interpretative research

Text / description of an action

Researcher

Reader

Hermeneutic research

ResearcherReader
(co-understanding)

Text / description of an action
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Phenomenological approach

Goal: “To explain the structure […] of living experiences, searching […] for the essence of a 
phenomenon” (Rose, Beeby & Parker, 1995)

Steps

Descriptive phenomenology (intuition à analysis à description)

Reductive phenomenology

Essence (“eidetic”) phenomenology
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Data collection | Focus Group
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Focus Group

“...  is a carefully planned discussion designed to obtain perceptions 
on a defined area of interest in a permissive, non-threatening 
environment [...] 

The discussion is comfortable and often enjoyable for participants as 
they share their ideas and perceptions. Group members influence 
each other by responding to ideas and comments in the discussion.”

(Krueger, 1994)
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Defining best characteristics associated to products/services

Production of scientific knowledge (self-contained research method)

Focus groups – applications in research

Development of research hypotheses

Understanding results from quantitative studies

Questionnaire architecture

Validation of questionnaires

Cultural adaptation of questionnaires

Assessment of questions

Item pool generation

Building up of data collection instruments
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3. Selection of participants characteristics (evolutive throughout the data collection)

4. Sampling (& sample size)

5. Conduction of focus groups

6. Transcription of focus groups

7. Content analysis

8. Report

1. Definition of goals

Focus groups - steps

2. Development of the first version of the script (evolutive throughout the data collection)
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Main goal of the PARC’s T3.2 focus groups

To characterize citizens’ perspectives and concerns about chemicals in daily 

used products (foods, clothes, cosmetics, …)
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3. Selection of participants characteristics (evolutive throughout the data collection)

4. Sampling (& sample size)

5. Conduction of focus groups

6. Transcription of focus groups

7. Content analysis

8. Report

1. Definition of goals

Focus groups - steps

2. Development of the first version of the script (evolutive throughout the data collection)
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Script (first version) of the focus group

Brief presentation of PARC    (ppt still to be created à 15th February)

Sources of exposure (air, water, soil, products, food, …)

Type of products that are of most concern

Substances of concern

Health concerns

Preferred sources of information about chemicals

Protective behaviours

Priority areas of research for PARC 
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3. Selection of participants characteristics (evolutive throughout the data collection)

4. Sampling (& sample size)

5. Conduction of focus groups

6. Transcription of focus groups

7. Content analysis

8. Report

1. Definition of goals

Focus groups - steps

2. Development of the first version of the script (evolutive throughout the data collection)
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Sampling

Theoretical / intentional / 
criterion-based sampling
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Sampling à which goals?

Sampling goal in quantitative approaches Sampling goal in qualitative approaches

?

Not searching for consensus (or quantitative confirmation)… instead, we are looking for new ideas !
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Sampling

Sampling regards…

… participants (sampling of cases)
… data for interpretation (internal sampling)
… reporting results (presentation sampling)

Theoretical / intentional / 
criterion-based sampling
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Sampling | results reporting (verbatins)
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Snowball

Exceptionally! : Random (with intentional and theoretically-based inclusion criteria)

Direct invitation
Internet (forum/chat/facebook, ...)
Email-list

Sampling processes

Recruitment

Census

Rare/atypical cases

Typical cases

Sampling participants

Insightful / Verbal / Assertive participants
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Recruitment

Maximum variation principle (perspectives, knowledge, experiences, …)

Similarity (age, gender, belonging group, hierarchy, …)

Sample size

Data / theoretical saturation

Census (if applicable)

Atypical cases AND Typical cases’

Continuous data comparison à evolutive sampling

Sampling participants
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Inclusion criteria (for PARC T3.2 focus groups)

8-10 participants per focus group

• Adults (18+ years old)

• Gender (both)

• Level of education (with and without higher education degree)

• Living in urban vs rural setting 

• Professional activity (diverse professions – white-collar workers, blue-collar workers, factory-setting 
workers, cosmetic-industry workers, agriculture workers, …)

• Having children or not
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Recruitment
Guidelines

Intergroups heterogeneity criteria |  Intragroups homogeneity criteria (focus-group internal variation)

Duration: ≅ 60 minutes

Size: 8 to 10 persons per focus group | inviting at least 10 (20% of dropouts)

Encouraging participation

Direct (phone / face-to-face) invitation (recall : one week before the focus group / day before)

Welcome coffee à sign of consent form

Gifts (at the end of the focus group)

Number of focus groups : two per country
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3. Selection of participants characteristics (evolutive throughout the data collection)

4. Sampling (& sample size)

5. Conduction of focus groups

6. Transcription of focus groups

7. Content analysis

8. Report

1. Definition of goals

Focus groups - steps

2. Development of the first version of the script (evolutive throughout the data collection)
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Setting of the focus group

Moderator

Co-moderator

Participant 1

Participant 2

Participant 3

Participant 4

Participant 8

Participant 7

Participant 6

Participant 5

Recording

Recording

Note taker
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Focus Group
Skills of moderator

Neutrality and objectivity

Train to “listen” and “hearing” and to interprete answers (active listening – it includes managing
silence and other “non-verbal” behavior)

Train in qualitative research
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Empathy

MIND THEORY
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Implies listening & reflecting (à meta-listening)
Focused attention (verbal & non-verbal behavior)
Asking
Paraphrasing
Summarizing

Not an automatic process

Active listening

Neutrality

Non-judgemental attitude
Not sharing owns oppinions or experiences

A focus groups is not a 
therapeutic setting !!
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Focus Group | coping with participants

The leader The wanderer

The innovator The supporter 

The group facilitator The distractor
The discrete The negotiator
The explainer The group divisor
The persuasive The "moderator assistant"
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Field notes

Physical space/setting à Croqui (physical distribution of participants)

Participants (distinctive/relevant physical characteristics, participants’ non-verbal relevant details, …)

Group interaction (non-verbal)

Insights, interpretation, hypothesis, ...

Descriptive material

Reflexive material
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3. Selection of participants characteristics (evolutive throughout the data collection)

4. Sampling (& sample size)

5. Conduction of focus groups

6. Transcription of focus groups

7. Content analysis

8. Report

1. Definition of goals

Focus groups - steps

2. Development of the first version of the script (evolutive throughout the data collection)
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Transcription

Following the guidelines 
(in: https://www.dropbox.com/scl/fo/zotxgelt8acdh5617tha9/h?rlkey=utmik5uah7743678gugv6qlyt&dl=0)

Transcribing & rechecking the transcription (ideally, a second researcher)

https://www.dropbox.com/scl/fo/zotxgelt8acdh5617tha9/h?rlkey=utmik5uah7743678gugv6qlyt&dl=0
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Ethical issues

Consent forms

Ethical submission (if applicable)

Ethical authorization (if applicable)
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Focus Group
Data analysis

MAXQDA v. 24 (ideally)

Coder triangulation à at least two researchers

IA summary & coding

Looking for tendencies & patterns!
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Evaluation of the training session

Please access the link:

https://anketa.nijz.si/a/8b3e06a4

Or follow the QR code:



T3.2 – Communication, 
dissemination, and 
awareness

42

Focus groups training

January 29th, 2024
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T3.2 – Communication, 
dissemination, and 
awareness

1

Focus groups & Content Analysis

May 17th, 2024

1

2

PARC T3.2 – Focus group

Task 3.2: Communication, dissemination, and awareness

“Outreach activities are planned to raise awareness on risk assessment. Targeted surveys, focus groups and 
information campaigns, will be launched for different citizen groups (workers, professionals, and consumers) 
to collect new information of relevance to PARC and to gather more in-depth information about citizens’ 
needs and perception and concerns about PARC-related subjects”

2



17/05/2024

2

Agenda for today

3

1. Focus group | roleplay

2. Content analysis

3

4

Questions addressed to us

Heterogeneity between participants | Have differences between participants or get a big number of 
people (example: 12 confirmations but some are quite similar and then just 8 turns up and those 
are the ones similar?)
Since we only have two focus groups per country, the ideal situation is to have the as much heterogeneity 
as we can. The ideal situation would be to try to maximize differences no matter how many participants 
are invited. So, even if some of them do not show up, we will have differences in the group.

Do we need to use the slides of PARC as suggested (for the focus group)?
The shared powerpoint was only an example that can be used and altered by each country

Should we use the script as shared? (Only topics? Or can we use specific questions?)
We use only guiding topics; but a more detailed script can be used, if needed

4



17/05/2024

3

5

Script (first version) of the focus group
Brief presentation of PARC    

Substances of concern

Type of products that are of most concern

Sources of exposure (air, water, soil, products, food, …)

Substances of concern

Health concerns

Preferred sources of information about chemicals

Protective behaviours

Priority areas of research for PARC 

5

6

3. Selection of participants characteristics (evolutive throughout the data collection)

4. Sampling (& sample size)

5. Conduction of focus groups

6. Transcription of focus groups

7. Content analysis

8. Report

1. Definition of goals

Focus groups - steps

2. Development of the first version of the script (evolutive throughout the data collection)

6
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7

Setting of the focus group

Moderator

Co-moderator

Participant 1

Participant 2

Participant 3

Participant 4

Participant 8

Participant 7

Participant 6

Participant 5

Recording

Recording

Note taker

7

8

Field notes

Physical space/setting à Croqui (physical distribution of participants)

Participants (distinctive/relevant physical characteristics, participants’ non-verbal relevant details, …)

Group interaction (non-verbal)

Insights, interpretation, hypothesis, ...

Descriptive material

Reflexive material

8
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5

Do field notes require anonymization? Should they be analyzed and shared?

The notes can include:
- major topics discussed that should not be missed in the content analysis
- non verbal behavior
- ideias discussed when 2 participants are talking at the same time and that could not be recorded properly

The notes taken by the co-moderator (or the third researcher in the room) should be analyzed, and only the 
content analysis will be shared. The same rules of pseudo-anonymization should be followed

Questions addressed to us

9

10

3. Selection of participants characteristics (evolutive throughout the data collection)

4. Sampling (& sample size)

5. Conduction of focus groups

6. Transcription of focus groups

7. Content analysis

8. Report

1. Definition of goals

Focus groups - steps

2. Development of the first version of the script (evolutive throughout the data collection)

10
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11

Transcription

Following the guidelines 
(in: https://www.dropbox.com/scl/fo/zotxgelt8acdh5617tha9/h?rlkey=utmik5uah7743678gugv6qlyt&dl=0)

Transcribing & rechecking the transcription (ideally, a second researcher)

11

Tagging the interviewees in the transcripts

For the transcripts: F1.Participant1, F1.Participant2, F2.Participant1 should be used; we will need a table with 
the sociodemographic characterization of each participant

For the deliverable , we will use “Male, age, country, profession, etc.” after each citation

Questions addressed to us

12

https://www.dropbox.com/scl/fo/zotxgelt8acdh5617tha9/h?rlkey=utmik5uah7743678gugv6qlyt&dl=0


17/05/2024

7

Quotations

1. In the deliverable, we will only include the translated citations of parts of the transcriptions in the main text.
No need to include the original transcripts, even if anonymized. As explained before, we will only need to 
indicate after each citation in the text that the citation belongs to, for example, a female, from Portugal, xx 
years old

2. In the scientific publication (when we agree on that), then we will also include translated citations but will 
also include the original transcripts, not translated in the appendixes.

Questions addressed to us

13

Sharing content analysis between partners?

The content analysis will be included in the deliverable. FMUL will be responsible for gathering the different 
analyses from the partners (in English).

FMUL will prepare the first version of the deliverable, based on the content analysis received from the 
partners. Then, a document (word) will be shared with the partners with a proposal and asking for 
edition/revision
.

Questions addressed to us

14
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8

15

Content analysis

MAXQDA v. 24 (ideally)

Coder triangulation à at least two researchers

IA summary & coding

Looking for tendencies & patterns!

15

Content analysis

Data corpus

All data collected for a particular project

Data set

All data from the corpus that is used for a particular analysis

Data item

All content from each of the focus groups

data extract

Individual coded chunk of data (verbatins)

16
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Content analysis

Semantic (“manifest”) content à Latent content
description of data extracts interpretation of data extracts

“Thematic analysis is a method for identifying, analysing and 
reporting patterns (themes) within data”

Braun & Clark, 2006; 79

17

Conceptual (theoretical development)

Axial (associations between codes) à themes as units of analysisCoding

First Reading (intuitive Reading)

Transcription
Pre-analysis

Exploring

Choices
Unit of meaning/significance à each participant utterance

Summing up (reporting)

Open (creating the coding system)

Counting (only to activate the sensitivity of the analist)

Content analysis | Steps

18
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Content analysis | Steps

19

Content analysis | Steps

20
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Content analysis | Example of open coding

Charmaz K. Constructing Grounded Theory. Sage Publications. 2006

21

Content 
analysis | 

Example of 
axial coding

Charmaz K. Constructing Grounded Theory. Sage Publications. 2006

22
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May 17th, 2024
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Participants will be recruited to take part in the focus groups through different ways, namely online posts on institutional 
homepages or social media accounts of the hosting institution, or advertisements posted in public/community buildings 
within the adjacent geographical area of the focus group venue. Also, when possible, individuals from former surveys or 
qualitative studies who explicitly informed to be available to be invited to participate in further observational studies will 
be contacted. Volunteers willing to participate will be acknowledged through a short electronic form, where they will be 
asked to indicate their willingness to participate in the focus groups and provide preferred details of contact (e.g., e-mail, 
telephone number), after reading and confirming acceptance of an informed consent form. All the procedures relating 
to the focus group (main goals of the PARC project and the focus groups, structure of the focus groups, voluntary 
participation, data protection measures, research-team contacts for further information, and ways of future access to 
research results) will be explained in the informed consent form. A researcher from the team will be responsible for the 
contacts to validate the participation. 

 

The focus group will be held in one of FMUL's rooms. The space will have to guarantee acoustic conditions that allow for 
adequate recording of the verbal content and will have to allow for changes in the seating arrangement. The focus group 
will last approximately 90 minutes and the verbalised content will be recorded on audio for later transcription and 
content analysis. 

 

The audio content will be transcribed (according to predefined standards in the manual) and anonymised. Its content 
will then be analysed collaboratively by two researchers from the social sciences, ensuring triangulation of perspectives, 
using qualitative data analysis software (MAXQDA, version 2024). 

 

Those invited to the focus group will receive an informed consent document in advance (explaining the objectives and 
procedures of the study) and their confirmation of participation will be made only after signing it. Participation will be 
strictly voluntary (at all times) and the researchers will guarantee the confidentiality of the recorded content, which will 
be analysed as a group. 

 

 

4.2 Ethical considerations 

 

The rights of the participants will be safeguarded and in accordance with the Declaration of Helsinki. The legal legislation 
in force will also be respected and the necessary confidentiality of the personal information collected will be ensured.  

 

Participation in the study is voluntary and only individuals over the age of 17 who have read and agreed to (by signing) 
the informed consent document will be included. The informed consent document will contain the necessary information 
(in terms of project description, objectives, and risks and benefits for the participant), guarantee of confidentiality, form 
of use and data security, so that the participant can make an informed decision about whether or not to take part in the 
study.  

 

Potential participants are recognised as having the right to refuse or cancel their participation in the study at any time, 
and have the right to maintain their privacy, as well as access to all the information they need and the data that will be 
collected on them. 
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The database will be used exclusively by the research team responsible. The database with the sociodemographic 
information of the participants and the transcripts will be kept in an encrypted, password-protected file known to the 
FMUL research team. It will only be shared with the team coordinating PARC Task 3.2 and in an anonymised format. 

 

The maximum data retention period will be 7 years, which will be kept at FMUL and then destroyed. The project's 
researchers assume full responsibility for the confidentiality of the data collected. 

 

The data is the property of the Lisbon School of Medicine, which is responsible for sharing it with the partners of the 
PARC Project mentioned above, while guaranteeing that it is shared in an encrypted and anonymised file.   

 

 

 

 

 



 

Focus groups | Transcription guidelines 

Osvaldo Santos & Ana Virgolino 

 

There are several manuals of codes and rules for transcribing verbal data, 

depending on the type of qualitative approach used (e.g., narrative analysis, 

discourse analysis, grounded theory, interpretative phenomenological analysis). 

For our study, and given our main goals, we will simplify the notation to be used, 

relying on the following rules: 

Start by listening to the entire recording. This will give you an overall 

perspective of the text, which will then make it easier to transcribe.  

 

The lines of text should be numbered. Go to the Layout tab and in the Page 

Setup group, click Line Numbers, as shown in the figure. 

 

More info can be found here. 

 

Each entry of a participant should be preceded by a paragraph and two 

dots (":"). Sometimes it is difficult to systematically identify the name of the 

participant. In these cases, the name is omitted and substituted by 

Unknown, except for the moderator. Example: 

Ana:  hk kajd asda skjdh askjdh asdas dkajshd kajsdh asd 

Moderator:  lkj lkj lkads alkdj alskdj asd askjdl askjd laskjd askdlasjd. 

1 

2 

3 

https://support.microsoft.com/en-us/office/add-or-remove-line-numbers-b67cd35e-422c-42eb-adc9-256ca9802e22


 

Unknown:  z nz,vmnzxv znxmv, zmxvz  vio evhoiewhv ew vhewoivihe wvhoih 

oiewvhweiovh ewiohvev owiehv ewvwevoihew vioweh voiewhv ewiovh 

ewoivh ewv. 

Vweh vweohv oewivh weivhw evhweiovh oweihv ehviewhv weihv. 

Asd aslkdj aslkdj alskdja sd asjkdlaksjd asdj askld jlaskjd laskjd asdj askdj 

aslk haskjdh akjsdh. 

 

Simultaneous interventions (e.g., by two participants), which are 

understandable in the recording, should be recorded.  

 

Example: a participant is speaking and, in the middle of their speech, 

another participant makes a comment at the same time (understandable on 

the recording), without interrupting the first participant's speech: 

Ana:  czx xkjczxc kjzhxckjh zxc zxhkczxjh cxzkljh zxc dsfbcvsdalkchasdlc  ew 

cwuiecg asdlc gsdlcjhg acas cghjsd cgsdvcds vasd vglajhsdgvasdv 

gasdlvjghasldhgvewriu r eviasugv asdlvi asdvl advsgiagsdv asdv… 

   (Osvaldo:  zxcz czx czxkljc hzxkljhc zklxjczx czxlkjch)  

Cz xczx chkjzxch zxc zxkjch zxc hzxjkhc zxkjhc zxkcj zx chzxj kclzxjhc zx 

cjhzkx lcjhzx czx hcjzklxjch zxcj 

 

Simultaneous reactions by several members of the group, making the 

recording imperceptible (collective agitation), should be recorded with the 

agitation time indicated in numbers and square brackets. 

Example 1: the participant's speech is interrupted for approximately 15 

seconds by agitation from several members of the group (i.e. several voices 

simultaneously) and then the same participant resumes speaking: 

4 

5 



 

Ana: df adsfh kasdjfh sdafsd hfkjsdhf    [15’’ ]   zxc czxkjch zxkjh c 

 

Example 2: the participant's speech is interrupted for approximately 15 

seconds by a collective uproar, after which another participant continues: 

Ana: df adsfh kasdjfh sdafsd hfkjsdhf     

[15’’] 

Osvaldo: df adsfh kasdjfh sdafsd hfkjsdhf 

 

When a participant speaks/intervenes for the first time (not counting the 

introduction speech, when providing name, age, occupation, …) after a long 

time (i.e., more than 20 minutes), it is necessary to indicate the recording 

time (in minutes) in which this participation takes place: 

 

Ana: (25’) (1st) ddsad ad alkdj asd alksdj alksdj aslkdj aslkjdh asda sd ashjd 

askjd hlaskj das das dlkjha slkdjh askdasd asjkd haslkjdh alksjdh asd 

sahjkdasdh. 

Sadas dhajsk dalskjdh asd ahsjkdlasjdh asda skdj haskjdh askjdh asdasd 

hasj kdhasljdh aslkdjh asdashjdkashd asdkasd. 

 

The transcription must be comprehensive, which includes the notation of 

silences and "(ha)" or “(hum hum)”. The way to indicate silence is with 

inverted square brackets, concerning the duration of the silence. Example 

of a 15-second silence and a few "hã": 
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Ana: shjh  hjsk hjd (…hã…) asd askjdh akjsdh (…hã…) asd ahjskd halksjdh 

askljdh askljdh (…hã…) asd ashjk dhlaksjdh (…hã…) asd hasjkd lasjdh 

asdhjkasjdh as. 

]15’’[  

Osvaldo: sadas dhajsk (…hã…) dhasd aslkdjhasd (…hã…) ashjkdlasjdh askljdh 

aslkjdasd hasjkd lkasjdh aslkjdh asd. 

 

Laughter should be indicated in square brackets.  

Example 1: 

Ana: df adsfh kasdjfh sdafsd hfkjsdhf    [laughter from Ana]    zxc czxkjch 

zxkjh c. 

 

Example 2: 

Ana: df adsfh kasdjfh sdafsd hfkjsdhf    [laughter from Osvaldo]    zxc czxkjch 

zxkjh c 

 

Example 3: 

Ana: df adsfh kasdjfh sdafsd hfkjsdhf    [laughter from several participants]    

zxc czxkjch zxkjh c 

 

Hesitations in speech (e.g. brief interruptions, typical of reflection or 

attempts at recall) are indicated with ellipsis in curly brackets: 

Ana: sa dhasd asd (…)  ad ksajhdasdaskjdh (…) das hdka sdasdkjhas da skjdh 

asdahjksdh. 
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Speech with an elevated tone (i.e. emotional speech) is indicated with an 

upward arrow in brackets (all in bold): 

Ana: h sds djkfh skjdfh sdfsdf sdkfjh (­) 

 

Transcriber's notes on the content of the recording can be included if they 

are in square brackets, italicized, and underlined. 

Example 1: 

Ana: sdad askjd hasd aslkjdh asda shdjaks dhaskjdh asdalskdjhas dha sjdh 

ajkh ksdjhasdaskdjh as. 

[The participant sitting to the left of the latter expressed non-verbal 

disagreement with the statement] 

 

Example 2: 

- sadas kdjash daskd ashdkjash d [while speaking, this participant keeps his 

gaze on the participant sitting to his left] ds fsdf lsdkjf sdf sdlkfj sdlkfj sdfsd 

flskdj f. 
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